stacy asher

design
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Deeper Shades of Soul
Graphics for Apparel

Spring 2005
Www.deepershadesofsoul.com|
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Deeper Shades of Soul
Graphics for Apparel

Spring 2005
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Deeper Shades of Soul
Graphics for Apparel

Spring 2005
Www.deepershadesofsoul.com|

click on images to see design samples
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Deeper Shades of Soul
Graphics for Apparel
Spring 2005

this video was played during the Pool Trade Show
for emerging fashion design.

it was designed to loop continuously on a monitor
in the booth with the display of the fashion
and framed images of the graphics

click on image to see motion graphics
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stephen burrows world
documentary / feature film

DVD package
title graphics
subtitles
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poster design

Lars Muller Publisher
Visiting Designer Lecture Poster

low-tech, low budget production
oversized photocopies were repeated
to create a larger scale promotional item.

Wwww.lars-mueller-publishers.com/e/publisherd

O w ("‘"" :

._ _‘\1\ )

A |

ARS MULLER

DESIGNER / PUBLISHER

[Building Books]
saturday’ March 2a‘t vo thousand and on{
CCAC TIMKEN LECTURE HALL

5-7p.m.

Y

B


www.lars-mueller-publishers.com/e/publishers
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Peralta Community College District
promotional postcards for

Animation Workshops for Middle School Students
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FPeralta Community College District
Berkeley City College Animation Program

for Middle School and
High School Students

e ¢ -

Experience a fun hands-on introduction to 2D and 3D animation. Create
characters, design gags, and make an animated scene while you learn about
the basics of animation. Explore career opportunities, take a field trip and leamn
cartoon timing,

Contact Pam Stalker to set up 1 - 2 hour workshops «

email pstalker@peralta edu telephone (510) BET -7

www.urltobedetermined.org
e Fundad by a grant from the Californin Community College Diatrict Chaneellar's Offics
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Peralta Community College District
promotional postcards for
Animation Workshops for Middle School Students
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Peralta Community College District
form study for postcard series
Animation Workshops for Middle School Students
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Message from the Chair

Hello Alumni and Friends,

I recently read the letter below from professor and
Chair Garrison Roots. Perhaps you received the
same letter. | found it thoughtful and heartfelt. So
much 5o that I've asked the editor to reprit the
letter, 5o that you have a chance to read o reread
it. Garrison’s letter made me stop for a moment and
really think about my surroundings much like what
happened when | was challenged and inspired by
any one of my art professors. I reminded me of

the world a little differently. | am thrilled to learn
of the progress being made on the new Visual Arts
Complex and look forward to celebrating the open-
ing in fall 2010. Please take a few minutes to read
ths letter and give some thought to investing in the
Department’s future as | have,

Sincerely,

Dexter Wiliams

(MA Art History, 1984 & CU parent)

Dear Friends:
Recently | was musing over the Talking Heads song,

interested in the lyrics of the chorus:
And you may find yourselflving in @ shotgun shack

may ask yourself—well...ow did  get here?

wanted to be an artist.

L i The life of an artist, even the most successful art-
ist, is a fragile one. As a teacher of ar, | lie awake
s on endless nights trying to address the thousands
of questions that saturate my mind with regard
10 how this program maintains a voice within the

the many times | left class thinking and looking at

“Once in a Lifetime,” and | found myself especially

And you may find yourself in another part of the
world. And you may find yourself behind the wheel
of a large automobile. And you may find yourself in
a beautifulh house, with a beautiful wife. And you

Of course, | started to think about my life, my work,
and the impact the Department of Art and Art His-
tory has had on so many lives. It was a moment
for daydreaming, and | completely took advantage
of it. | thought about the drawings | made as a
child, and how | was always the one on the street
everyone sought out when they needed something
depicted. | also thought about how un-cool it was
10 tell anyone that | wanted to be an artist. Those
were fighting words — best not discussed. In those
days, parents would shrink in disgust if their child

larger and ever-changing conversation about art
How has this program changed lives? How does it
stay relevant?

1 believe we stay relevant by evolving, growing, and
embracing the new, despite obstacles. The state of
Colorado, the university, college and students have
all come together to provide this campus with a
new Visual Arts Complex. It has taken 10 years
of hard work, lengthy discussions, program plans,
value engineering, lsts of needs, lsts of wishes,
numerous suggestions and critiques to build this
amazing art complex that will be used by all art
students, the CU Art Museum, and the community

e |
Wision st accomplshecs Deboah ynes and Garison octs
as a whole in spring 2010. Just thinking about this
enormous effort brings me back to my musing over
the previously mentioned Talking Heads song, es-
pecially the last line of the chorus: "And you may
ask yourself—well..how did | get here?”

By all intents and purposes, | should not be where
1.am today. | dropped out of school during the sev-
enth grade just after my father's death and was
on a path to nowhere. However, | regrouped, put
ting all my faith into my artistic abilties and my
yearning to understand the continuing onslaught
of questions | have about lfe and why we are here.
1 believe the measure of success is to be able to
provide for yourself the next opportunity based on
the accomplishments of your past.

As chair of the Department of Art and Art History,
1 hope that your life was changed for the better
because of CU. | hope that when you begin to muse
over your life and your accomplishments, you are
able to measure your success in a qualitative way. |

issue 0 volume cle

fall 9

hope that the knowledge and ideas shared here at
CU provided you with an avenue to find your voice
within the context of the “highest possible conver
sation in the arts." | hope the next time you tur
on the radio and that Talking Heads' song happens
10 be on, you stop and appreciate allthe things in
your e that have gotten you to the very place you
are today.

For the Department of Art and Art History, success
is measured by the stories of our alumni. We all
have journeys and stories to share. Some are more
difficult or remarkable than others. Tell me your
story. As | lie awake at night wondering how this

the VAC consruction e, Sepember 2009

department has impacted its students, | find | need
to know more about what's happening in your lfe.
Tell me about your journey inlfe and how CU made
a difference for you

1f your education at CU helped shape you into the
person you are today, you might want to consider a
*once n a lifetime” opportunity. This s your chance
to appreciate the Department of Art and Art History
and how it's made a difference to you. For a contri
bution of $1,000, you can name a seat in the VAC
auditorium. This can be paid out over five years
— making this only $200 per year for five years
And hopefully you may find yourself considering
a$5,000 gift to be added to the VAC donor wall
or $25,000 to name a graduate student studio all
with the option of pledging ths gift over five years
Please leave your name in a place where future stu
dents may be sitting when they find their own voice.
This kind of thing only happens once n a lfetime.
Kind regards,

Garrison Roots, Professor and Chair
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Nebraska Regional Programs for Students
Who Are Deaf or Hard of Hearing

logotype
web layout

Nebraska Regional Programs
for Students who are

Deaf or Hard of Hearing
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Who Are Deaf or Hard of Hearing

logotype
web layout

Neb_raska Regional Programs
for Students who are

Deaf or Hard of Hearing

COLLABORATIVE

PARTNERS CONTACT

This program was developed to support the concept of regional
programs and cooperative relationships with the school districts,
educational service units and consortium of school districts in order to:

Maximize resources in providing programs and services for children who are deaf
or hard of hearing;

Provide a network of support and services that will serve as the state infrastrue-
ture to link programs together and assist in the enhancement of a child's educa-
tional program;

Contain costs now in order to assure future funding;

Provide continued support to quality educational programs, which may include
center-based options;

Reinforce the belief that children who are deaf or hard of hearing benefit from edu-
cation with hearing and deaf or hard of hearing peers;

Continue state leadership and support for a full continuum of placement options
for children who are deaf or hard of hearing.

To view the complete State Plan for Services of Students who are Deaf or Hard of
Hearing, please download it here.
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Nebraska Regional Programs for Students
Who Are Deaf or Hard of Hearing

logotype
web layout

Nebraska Regional Programs

for Students who are

Deaf or Hard of Hearing

Sue Craplewski
Coordinator

PO, Box 2047

Hastings NE 6890:2-2047
(402) 463-5611 TTY Voice
FAX: (402) 463-9555
sezaplew@esud org

Metro Regional Program
Diane Meyer

Director

10310 Mockingbird Dirive
Omaha, NE 68127

(402} 339-20900v/tty)
dinne_mever@ralstonschools.org

SEFRIE | i | e am
|

1

COLLANDRATIVE
PANTNERS

Northeast
Regional Program
Jill Hoffart
Coordinator

512 Philip Box 139
Norfolk, NE 68702
(402) 644-2507
JHoffart@npane.org

[=T

n-l-ém.n. ———
1

CONTALT

Southeast Nebraska
Regional Program
Jill Bird

SNRP Coordinator
Rouszeau Elementary
4701 South 33rd Street
Lincoln, NE 68506
(4021 436-1896

Fax: (402) 436-1897
jhird@lps.org
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Nebraska Regional Programs for Students
Who Are Deaf or Hard of Hearing

letterhead / envelope / business card

Rhonda Fleischer
Nebraska Regional Programs Liason to Nebraska Department of Education
for Students who are
T =ESU #9, 1117 S. East Street
Deaf or Hard of Hearing Hastings, Nebraska 68901
= Iclephone (402) 463-5611 ———
rfleisch@esu9.org

www.esul3.org

Nebraska Regional Programs
for Students who are
Deaf or Hard of Hearing

Rhonda Fleischer
Liason to Nebraska Department of Education

ESU #9, 1117 S. East Street
Hastings, Nebraska 68901
Telephone (402) 463-5611
rfleisch@esu9.org

Nebraska Regional Programs
for Students who are
Deaf or Hard of Hearing

ESU #9, 1117 S. East Street
Hastings, Nebraska 68901
Telephone (402) 463-5611
rfleisch@esu9.org
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Video Production Services
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Calico Media

Video Production Services
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print / publication

Lynn Kirby Retrospective Catalogue
San Francisco Museum of Modern Art

continuous boundaries, printed book, catalogue fpr retrospective of film maker Lynn Kirby
San Francisco Museum of Art, 2004

A collaboration with Ellen Gould from Vanderbyl Design, San Francisco.

Jeffrey Skoller, “Looking Back From the Middle: The Domestic Lives of Lynn Marie Kirby.” Lynn Marie Kirby, ed. Discrete and
Continuous Boundary Problems.
San Francisco: San Francisco Cinematheque Press, 2004.



print / publication

Lynn Kirby Retrospective Catalogue
San Francisco Museum of Modern Art

click on image to play movie

continuous boundaries, printed book, catalogue fpr retrospective of film maker Lynn Kirby
San Francisco Museum of Art, 2004
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Film Workshops France
Www.thefilmworkshopsfrance.com
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Home FILM WORKSHOPS FRANCE

Titors is a8 unigue environment devoted to the study of all elements of filmmaking, from writing and
directing to shooting, editing and acting. Located in the beautiful midi-Pyrenees region of the
Gers in France, the surroundings Inspire imagination, creativity and excellence.

Courses

A combination of conservatory, film school, vacation and retreat, Film Workshops France have
Costs been created to enable working artists, emerging professionals, serious amateurs and students
to examine and develop their work or to discover where their talents lie.

Booking Offering high quality, challenging week-long and weekend workshops at every level of abllity,
from novice to creative professionals, we provide an opportunity to explore, guestion and
Contact Us experiment, that is often impossible during everyday life.

Away from your everyday world we provide all you need - mountains and cathedrals to feed vour
inspiration, good food and wine to feed your body and expert teachers to feed your craft!

We have a fantastically talented and diverse group of workshop leaders - all active professionals
and teachers from the top film schoals in the world - dedicated to making Film Waorkshops France
an experience that will enable you to fulfil your creative potential whilst enjoying an
unforgettable holiday.

Whatever workshop you choose, you will live and work closely with your group. Led by
instructors whose wark inspires you, in a safe environment that encourages risk-taking, you will
get to know people from many different backgrounds and cultures, all dedicated to telling their
stories and helping you to tell yours.

We look forward to welcoming you and working with you.
Jennifer Granville

Director


www.thefilmworkshopsfrance.com 
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Film Workshops France

www.thefilmworkshopsfrance.

com

Home

Tubors

Courses

Costs

Booking

Contact Us

FILM WORKSHOPS FRANCE

is a unigue environment devoted to the study of all elements of filmmaking, from writing and
directing to shooting, editing and acting. Located in the beautiful midi-Pyrenees region of the
Gers in France, the surroundings inspire imagination, creativity and excellence.

A combination of conservatory, film school, vacation and retreat, Film Workshops France have
been created to enable working artists, emerging professionals, serious amateurs and students
to examine and develop their work or to discover where their talents lie.

Offering high quality, challenging week-long and weekend workshops at every level of ability,
from novice to creative professionals, we provide an opportunity to explore, guestion and
experiment, that is often impossible during everyday life.

Away from your everyday world we provide all you need - mountains and cathedrals to feed your
inspiration, good food and wine to feed your body and expert teachers to feed your craft!

We have a fantastically talented and diverse group of workshop leaders - all active professionals
and teachers from the top film schoaols in the world - dedicated to making Film Workshops France
an experience that will enable you to fulfil your creative potential whilst enjoying an
unforgettable holiday.

Whatever workshop you choose, you will live and work closely with your group. Led by
instructors whose work inspires you, in a safe environment that encourages risk-taking, you will
get to know people from many different backgrounds and cultures, all dedicated to telling their
stories and helping you to tell yours.

We look forward to welcoming you and working with you,
Jennifer Granville

Director
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Film Workshops France

www.thefilmworkshopsfrance.com
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WEEK-LONG COURSES 2008

All our week-lang courses run from Saturday to Saturday. Courses do not rely on the use of a
computer but you are welcome to bring your own laptop. Final Draft software (industry standard)
will be demonstrated and will be available for purchase at academic rates.

Momings are spent in lectures, watching film and practical exercises aimed at improving and
sharpening technigue, afternoons are spent working individually on screenplays and in
one-to-one tutorial time |ooking at your project in depth. Evenings will be spent eating and
drinking and sharing your work with your fellow writers and giving and receiving feedback.

One afternoon is devoted to sightseeing and/or exploring (optional) and there will be a choice of
destinations.

In 2008 all classes will be held on site at Arrac where there is a swimming pool available for the
use of workshop participants {weather permitting), a well stocked kitchen for preparation of
snacks and drinks throughout the day and power supply for computers. There is no internet
access. Bicycles are available for your use.

Writing with Pictures - Film Art

May 17th - May 24th

Instructors - Melissa Forte and Jennifer Granville

all levels of experience are welcome

A course developed to encourage you to express yourself in pictures - and not necessarily
utilising writing in the conventional sense. You can take photographs or moving images whilst
you are here to make a completely new piece of work, or you can bring your home movies,
family photographs, pictures, music, poetry - whatever inspires you, and we will show you how

to turn your ideas and memories into a visual story. Everyone will leave with a DVD of their own
film.

Writing and Producing the Short Film
June 14th - June 21st
Instructor - Jennifer Granville


www.thefilmworkshopsfrance.com 
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midwest peonies

organlc ﬂower grower ‘ann Organically Grown Flowers o
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midwestpeonies
At one time in the United States, peonies with their long storage and vase life, were the favored
flower of the cut market. Chicago had enormous refrigerated warehouses to store and distribute
this extraordinary bloom. Air travel changed all of that and by the 1990's most of our cut flowers
were shipped in from countries that barely regulate the use of chemicals.
Our Philosophy
We are trying, in a small, grass-roots manner to be a part of the green culture and to bring
back the natural enjoyment of these incredibly beautiful and fragrant flowers. While we are
not certified organie, we grow our peonies without the use of pesticides or herbicides.
Our Varieties -
s
Grown Organically from the Heart of Nebraska v
Done B 4
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midwest peonies
organic flower grower

Www.midwestpeonies.com

‘midwestpeonies

7407 brentwood circle
lincoln, nebraska 68506
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midwest peonies
organic flower grower

Www.midwestpeonies.com

midwestpeonies

flowers. organically grown.
from the heart of nebraska.
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Winesburg, Ohio [feature film]
letterpress design

WIN:ShRy,

0“10”” |

mouvie
‘the hunger to see

the surface helow lives’




identity | web design

Winesburg, Ohio [feature film]

Package Design / DVD Jacket and Disc
DVD Menu Motion Graphics
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Winesburg, Ohio [feature film]

Package Design / DVD Jacket and Disc
DVD Menu Motion Graphics

JESNIVER GRANVILLE 15 ﬁnuu WiT

UNIVERSITY




poster design

The University of South Florida
Center for Contemporary Art
Trisha Brown Dance Company

collaboration with Christopher Palacios
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Ohio University School of Art
School of Dance
Winter Dance Concert Promotion
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Ohio University School of Art

Art 459 Graphic Design and Social Change

Program Promotion
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for AlilmentO
translation services company
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for AlilmentO
translation services company
Wwww.aliment0.com

click on image to play movie
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Ohio University School of Art
Art 395 Design Media
Animation Screenings Promotions
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Ohio University School of Art
Art 395 Design Media
Teaching Portfolio + Syllabus

animation / web design /
video editing / DVD authoring

art 39 Flash / Dreamweaver
Final Cut Pro / DVD Studio Pro

Stacy Asher
Teaching Portfolio
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Ohio University School of Art
Art 395 Design Media
Teaching Portfolio + Syllabus

DESIGN MEDIA LAB Il
Spring 2009
SYLLABUS
SCHEDULE
ASSIGNMENTS

Design Media Lab Il

Course Number: VA 275-06

One laboratory class session per week,
2 hours 45 minutes per class
Prerequisites: Typography

XARTS Lab 006

Fridays 9:00 am.— 11:45 a.m.

Design Media Lab Il

Course Number:VA 275-07

One laboratory class session per week,
2 hours 45 minutes per class
Prerequisites: Typography

XARTS Lab 006

Fridays 1:15 p.m. - 4:00 p.m.

Stacy Asher

Telephone: (415) 312-7810

Email: sjasher@usfca.edu

Office Hours:

Tuesday/Thursday 12:00 p.m. - 2:00 p.m.,
by appointment.

Department of Art + Architecture
University of San Francisco
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Ohio University School of Art
Art 395 Design Media
Teaching Portfolio + Syllabus

DESIGH MEDIA LAR I
Spring 2009

Course Ratonale

The coarse will sarve as the sophomare-level preparatory lab for the newdy
expanded interdisciplinary Design curiculurn, This curricudum will offer studems
& comprehensive design education by providing them Susncy with Design Process
Dresign Res=arch, Dagital Literacy, Design Production, Design History, Design
Theory/Critical Thanking, and Dlesign Leadership. Design Media Lab 11 will serde
a5 the second of three courses thar concentrate on Digital Literacy, ard will

serue as a prerequisite for the Digital Literacy course

Course Description
students to

This course will build upon Design Media Lak | to introd
advanced use of the computer a5 a tool for design process and production.
Course work will forus on guided demonstrations and independent project
winrk, with an emphasis on advancing students’ basic technical and conceptual
fluency with digral media. To succassfully complete this course, students will

he expected to demonstrate mastery of web-based publishing, basic video
production and advanced understanding of the Adobe applications that design-
ers use to create aromations, games and inter activity [Flask £53, Acrobor], video

manipulation and processing (Final Cur Pro, 0VD Studio Pra), web-based animation

and image manipulation (infesign C8F, Photeshan C33, ifastrater (55 and Frewarks

£57), and adwanced Intermet-based projects [Dreagmweavar CE3).

This class will challenge students to question and revise thair expectations
about how new media imagery functions and how meanings are cormmunicated.
Technical issues, proflern sohing strategies and production technigues will ba

explored through Agorous shudy with a variety of tools and media

A central goal for this class is t0 question choices in & ta mediz and its
appropriateness and imegrity to different perspectives of contert Students
are encauraged to move amang warious modes of formn and content utilizing
research and experimentation. Principles of time-based media [sound and tirme
as design elements] are introduced as an interpretation of the students under

standing of design mathodologes and establishad 20 design skills

Departrment ef Art + Architecturs
University of San Francisco




poster design

Ohio University School of Art
Art 395 Design Media
Teaching Portfolio + Syllabus

DESIGH MEDIA LAB [
Spring 200%

Learning Outcomes

|, Demenstrals mastery of Dreomwedver C53 through wecessfd completion af

Imcvidual preject exercises. longer Lerm project work, and successiul putlshing

ol &h sndegenderd web ste

L Demonstrate furetanal fusncy with the Acrobat Photeshop 033, Muworar €53
ardl Frewirks C53 apphoations —with an empradis on advanced smage manpus
ton, wab-baved fle formats, advanced: @il arimation and. production, and basic
(riteraction— theough suctessful completion of indwidual project exercises, longes

term progect work, and sccessful publishing of an indepandent web ute

3, Demonsirate lunctional fuency with the Sadl Cuz Pre, After Effects £53, DD

perting and #xpor

Studir Pro appheations —wath an emphaus an data o 15 hie

formats, basic editing, sound collage, and DVD authoring — through seccessiu

campletion of iIndividual projedt exercised and longer tern project work

4 Demonstrate functonal fuency wath the Flash CFF appbcation, with an emglhuases
iy srumation pracice and methodol ogy animation e [ormate, animation produc
tion dnd bater rteractan. through succesiiul completion of indaidual pragect

exproizal longer Term propect wark, and successfill pubhiehing of an independent

weh wte

5. Bawrmiphly advenced practics with all of the aforementiensd combing the
use of al ckills learmed 1o transdale complex artwork and data intg. a Bnal, inde:

pardent project

Readings

Mo required readkings for e caiirse

Grading

I each cowrse within the expanded Diessgn prograrm. an average amount of
work. particigatisn and progress at the level expactad of a college stutent will
earn 2O grade "A" and "B grades will be awarded to those students whose
effort of imprivement reaches levels abave average. Semesiler grades will
incorporate o vinety of factors, notably techreca development engagerment with
design process quality ol prefentation, stlendance, eflort and level af interest

and partopation in class

Department of Art + Architeciurs
University of San Francisoo




typography + found imagery

Stop Violence Form Study

{It] almost killed me: one of the inmales ol the camp
~e qol up close to two Nazi SS types, k

form as language, printed book, found typography, non-adhesive binding
found typogrephy = anything that already has been designed, printed and distributed.




typography + found imagery

Bump Dent
Creative non-fiction + found object design




typography + found imagery

Bump Dent
Creative non-fiction + found object design
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typography + found imagery

Bump Dent
Creative non-fiction + found object design

J

| created these illustrations with found imagery of navels taken from poular

women’s magazines like “Cosmopolitan” and “Self.”

The pages were created entirely with low-tech photo-reproductions and found imagery.
The concept of Bump \ Dent was revealed with belly buttons that are both in and out of the body.




typography + found imagery

Inquiline Theatre Company
San Francisco
Promotional Card

collaboration with Christopher Palacios

“.
INQUILINE
E%(%ﬂj-m‘fpresents

- through JUNE 24
' { Bth
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thank you.

tel 415 312 7810 stacyasher@gmail.com
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